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EVOLUTION OF Al FOR MEDIA CAMPAIGN

CURRENT Al ADOPTION IN THE MEDIA CAMPAIGN LIFECYCLE

@ Exploratory @ Testing @ Proof of Concept Full-Scale

Total

Publishers

.
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EVOLUTION OF Al FOR MEDIA CAMPAIGN

TIME EXPECTED TO FULL-SCALE Al ADOPTION IN THE
MEDIA CAMPAIGN LIFECYCLE

Among those wnd Nave nol yel Tully scaied Af

B 2025 @ 20 @ 2027+ Mever @ Mol Sure

35% 30% 6% .

Brands 20% 38% 24% 5% .
Publishers 14% 30% 39% 6% .
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EVOLUTION OF Al FOR MEDIA CAMPAIGN

Al RATINGS
% agree it generally/consistently meets expectations

@ Total @ Agencies @ Brands Publishers

71% 15% 67%

EFFECTIVENESS
Achieved desired impact on
media campaign processes

RELIABILITY
Consistency of Al

performance overtime
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